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All Bokks-ed up  with somewhere to go
Luxury, schmuxury – an alternative view

The luxury briefing Christmas survey

An hotelier particulier
Jason Pomeranc of Thompson Hotels
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Our own nominations for the Luxury Briefing medal for
Bravery in the Face of Adversity fall into four categories:-

1 The Building Owner. Not long ago Irish investors
outbid sovereign wealth funds and seasoned property
speculators to acquire investments in London’s prime retail
thoroughfares. Now the landlords from across the Irish Sea
plan exit strategies to take advantage of the current
downward shift in yields. ‘Adversity’ may not yet be the order
of the day, as most assets have almost doubled in value.

2 The Tenants. Despite the global economy, rents within
the luxury and high-end locations continue to increase. Bond
Street is destined for another substantial increase, the
availability of 5 Sloane Street (Samsonite) is likely to result in
best bids, Mount Street is fully let and on Regent Street, to
which high-end brands have turned their attention, rents are
now almost equivalent to New Bond Street near Fenwick.

3 Retail Leasing Agents. The acquisitive retail leasing
agent has to manage client expectations very carefully.
Grosvenor’s 100 acres of prime retail real estate in Mayfair is
fully let or under offer, the Cadogan Estates’ Sloane Street is
almost fully leased, Lancer Estate (Berkeley Square and
environs) has only one store available within its high-end
thoroughfare (29 Bruton Street) and Pollen’s Savile Row is let
or under offer, with Gagosian Gallery securing the retail
space in former Fortress House. Crown Estate owns 1.4
million sq ft in the West End; within this there is only a single
1,000 sq ft unit available. Conversely, leasing agents dealing
with non-prime locations must be frustrated – vacancies here
are high and business failures frequent.

4 The Investment Advisors. Recent purchasers of
investments read like a roll call of the United Nations: a
Chinese investor acquired the Ferrari building on Regent
Street and a Korean pension fund scours London for retail
investments in excess of £100m. In the first half of 2009 35%
of all European investment deals took place in the retail sector.

Keith Wilson, Wilson McHardy, London (tel: 020 7439 1666)

On Madison Avenue, Italian luxury knitwear company Loro
Piana is expanding into a new four-storey development taking
over the No. 746 space, former home of La Goulue restaurant,
the former Hervé Léger store at no 744, and the former
M0851 at no 748. All have since relocated: Morgane Le Fay to
980 Madison, Hervé Léger to 804, Oscar Blandi to the building
with Alfred Dunhill at 545 and M0851 adjacent to the new
Camper at 635. Creed is setting up a corner shop at 794, and
Editions de Parfums Frédéric Malle will open at 898.
Diptyque is to open its second Manhattan store at 971. The
Gagosian Gallery Shop comes to no 980 with two levels of
limited edition books, furniture and fine art. Swiss beauty
company In & Out has the first US freestanding boutique at no
1007, next to Missoni.

On Fifth Avenue, British jeweller Garrard debuts a high-
profile shop-in-shop in Saks. The East 57th Street corridor has
rolled out the red carpet for French menswear brand Zilli at the
Four Seasons Hotel, steps away from the new Audemars
Piguet boutique at 65 East 57th.

In Times Square, Polish-based cosmetics company Inglot
opened its North American flagship at 1592 Broadway.

In Soho, French designer Isabel Marant will launch at the
corner of Broome and Greene, and her husband Jérôme
Dreyfuss brings his custom-designed leather handbags,
currently found at Barneys and Fred Segal, next door to 475
Broome Street. Fifth on Main, at 421 West Broadway, offers a
myriad of designers. Menswear retailer Seize sur Vingt moves
to 78 Greene Street.

Still pop-up paradise: Kai D opened at 75 Orchard Street
between Broome and Grand, featuring utilitarian menswear.

In the West Village, Odin’s third location at Greenwich and
West 11th Streets is now open for business. 

Faith Hope Consolo, Chairman, Retail Leasing & Sales, Prudential
Douglas Elliman 00 1 212 418 2000; fconsolo@elliman.com
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store’s Body & Soul department and
fragrance room. The store has said that the
space will be used to house a seasonally-
changing line-up of brands. 

MICHAELJOHN
British hairdresser Michaeljohn is currently
undergoing a process of rebranding, with
the redesign of its Mayfair salon, website
relaunch and packaging redesign. The
implementation of the new concepts has
been overseen by design company
Caulder Moore. 

MAISON FRANCIS KURKDIJAN
Bespoke perfumeur Francis Kurkdijan has
just launched his first off-the-shelf
fragrances. Injecting quirky elements,
products include a children’s perfume that
comes in the form of a bubble pot and
wand, a perfume-infused leather bracelet, a
fabric conditioner and incense sticks, in
addition to a selection of more
conventionally presented fragrances.

SIX SCENTS
Six Scents is an interesting fragrance
concept that has now launched its second
series of perfumes. In keeping with the
original concept, Six Scents: Series Two is a
collection of limited-edition perfumes that
have been ‘curated’ by cutting-edge
fashion designers and artists who do not
already have their own branded fragrance
lines, and formulated by Givaudan. Six
Scents: Series Two includes fragrances
created in partnership with Phillip Lim,
Damir Doma, Richard Nicholl, Henry
Holland, Henrik Vibskov and Toga. Each
fragrance is limited to 2,000 bottles, with
each of the six bottle designs created by
the personality who has worked on the
perfume. A portion of all proceeds will be
donated to Pro-Natura in aid of its
environmental sustainability programmes. 

JIMMY CHOO
Jimmy Choo has signed a new fragrance
deal with Inter Parfums. The 12-year
partnership will officially begin at the start
of 2010 and will see the creation,
development and distribution of Jimmy
Choo fragrances by the Paris-based
perfumer. Jimmy Choo has previously been
involved in a fragrance agreement with
Selective Beauty, but no Jimmy Choo
perfume was ever produced. Tamara
Mellon, Founder and President, said, “It has
always been my vision to accessorise the
woman, and fragrance is an integral part of
that modern wardrobe. Through the
association with Inter Parfums I look forward
to bringing this important aspect of my
vision to life.” Inter Parfums works with
other luxury brands including Burberry,
Lanvin, Paul Smith and ST Dupont.

RAISON D’ETRE
Spa development and management
consultancy Raison d’Etre is to launch its
first branded spa this month. Located at
the Grand Hotel Stockholm, the 1,400 sq
ft spa spreads over two floors and will
have eight treatment rooms and a state-of-
the-art fitness training centre. At the spa
Raison d’Etre will offer treatments, juices
and teas that have been made with
indigenous, organic Swedish produced,
including birch, blueberry, buckthorn and
lingonberry. Founding Director Rosamond
Freeman-Attwood told Luxury Briefing,
“The launch of our first flagship spa will
mark the beginning of an exciting new
chapter, as the company continues to push
the boundaries in the world of innovative
spa design and development.”

MAC 
Cosmetics company MAC has opened a
store in Grand Central Station. The small
boutique is aimed at travellers passing
through and new customers, and looks
larger than its 430 sq ft due to the
mirrored walls, ceiling and floor. The unit is
MAC’s smallest in the US, but should it

prove as successful as the brand predicts,
it could form the model for future Mac
outlets – small, dramatic boutiques in
highly visible locations. 

ARTEK
Finnish contemporary furniture company
Artek has teamed up with Comme des
Garçons to launch its first fragrance. Titled
Standard, the perfume will initially be sold
through Dover Street Market in London
and Artek stores. The launch coincides
with Artek’s 75th anniversary, and the
fragrance takes its name from Artek
founder Alvar Aalto’s concept of ‘standard
thinking’ – the idea of systems and
standards in furniture design. At the launch
Ville Kokonnen, Artek’s Head of Design,
said that the fragrance would add an extra,
sensory, dimension to the design brand.

LIBERTY
In an attempt to increase customer flow
between two key departments, Liberty of
London has announced plans to expand its
beauty floor. From spring 2010 space
previously used for storage will be turned
into a new retail area connecting the

Half scent-ury
Italian tailoring brand Brioni has just launched a new fragrance – its first for 50
years. It will produce just 7,000 bottles of the limited-edition fragrance, with the
bottles inspired by the shape of a whisky glass created by glassblowers in Empoli
in Italy. Each bottle is housed in a leather case. The fragrance has been produced
by Firmenich. The launch serves as the start of Brioni’s 65th anniversary
celebrations which will go on throughout 2010.

Baby boot
Baby Too! Bootcamp has been launched by celebrity fitness and detox expert
Amanda Hamilton. While babies and toddlers are pampered by childcare
experts – usually they get left behind –  mums will be put through their paces by
fat-burning trainers and detox therapists over a five-day residential course. Some
of the classes also in the programme include ‘pramercise’, baby massage and yoga
and spa treatments. The first Baby Too! Bootcamp will take place at Cameron
House Hotel by Loch Lomond in Scotland in January and will then be extended
to other locations across the UK and Europe.

Double-icious
Fortunately these straitened times have not stopped
gorgeous things emerging from the gates of the Ferrari
factory in Modena. Latest arrival No 1 – the 458 Italia (see
left). Inside the eye-wateringly gorgeous body is a 562bhp,
4.5-litre V8 that will rev to 9000 rpm on its way to 60mph in
3.4 seconds, with a top speed of 203mph.

And if that isn’t enough to whet your tastebuds, arrival
No 2 is the California, which Ferrari has just started
delivering. A reincarnation of a fabulous car from the 1960s,
it is slightly less powerful than its sister above and only
comes as a soft-top. 

His and hers for the Christmas list?

www.ferrari.com

“Right now, it’s innovation and creativity that are
going to give [people] a compelling reason to shop.
You need to give customers a reason to buy”
Ed Burstell, Buying Director, Liberty, quoted in WWD




